16. 
17. 


18. 


19. 


20. 


SECTION C — (8 x 10:= 30 marks) 
Answer any THREE questions. 


Explain the functions of marketing. 
sbws ud Qrudur w Mors Gs. 


Discuss the various stages of PLC. 


PLC-uet UdGaug) Hlanasenerts udh Aard. 


Write a note on: 

(a) Cost oriented pricing. 

(b) Demand oriented pricing. 

(c) Value based pricing. 

Alp GOUy sengs : 

(91) Arwa seriis Mana firauni 
(2) Gsma smiths Aww 

(Q) ouy aium Aara Aw ir 

Give an account of the different types of 
wholesalers. 

LAG acmsuror Qonss AMbuwaurror uoh 
MYS. 

Discuss the merits and demerits of Social Media 
advertising. 


FCS os Amburi pirmos wimb Sonar 
uD Aang. 
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_CSCM56 — PRINCIPLES OF MARKETING 


Maximum : 75 marks 
SECTION A — (10 x 2 = 20 marks) 
Answer ALL questions. 


What is perfect market? 
sura sbg crested erea? 


Give the meaning of social marketing. 
FCPS EHOSUUPS SMe Gungencis S5. 
Write about PLC. 

PLC wih ayas. 

What do you mean by packaging? 
GuóGs i crepe crete? 


What are the basic points to be considered in 
pricing? 

Aww smda Asri Gaig Apiu 
yaaa eraran? 

List down the points of geographic pricing. 
Yadluluc Ama ydraflsoner u gudes. 
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10. 


aag 


12. 


Define a channel of distribution. 13.. (a) 
AGuTs Grama ww. 


Who are middlemen? 
urt Qo ssyairect ? 


What do you understand by the 


advertising”? 
Hardugsons MAysgiouser aab Holt sHlssg) 
2 


GTT 


“keying 


(b) 


Write about advertisement copy. 
Ambur Bad UOA TSS. 


SECTION B — (5 x 5 = 25 marks) 
Answer ALL questions. 


(a) Discuss the importance of marketing. \ 


shersiudssdler MbAwusHasos ubh ; K 
ang. VA 
Or eo 
(b) Distinguish between selling and marketing. 15. (a) 
Ahumar wbb FHAMSUUOS HSE 
GaimuGsgis. 
(a) Describe the objectives of packaging. 
GusGsAlmaéle Corésnisenar Aah. (b) 
Or 
(b) How is marketing mix important in 


marketing decision? 


simsus apsodo 
swm ran (PSS TSS) ? 
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Wris to. 1s 


List down the major factors that should be 
taken into account in developing a price 
policy. 


alana Gsncrensou  emends@ebGurgy 
sadd aTHSsHSsGancromiur  Gareionnw 
Malu sryenilscoar ui wd Os. 

Or 


Explain the various kinds of pricing decision. 
LUdGain) amsa alone pMa Mens eqs. 


Describe the services rendered by retailers. 


\Adoap Muwar GetiwtiuGid 


‘Gsanousoner olan. 


Or 


/ Explain the wheel of retailing hypothesis. 


Adnmm sgarar sisri Morsgqs. 


Point out the objectives of sales promotion. 


Auma 
Ly SEM AEs. 


pores GON Sei Gpréemisenor 
Or 


Determine the important features of an 
advertisement copy. 


g5 Ambur pacdler su so dshisenors 
Storahlssaytd. 
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